DISCOVERABILITY AND VISIBILITY
Updated: July 19, 2024
Book visibility is important. If no one can “see” your book out there in the big world—whether on Internet or elsewhere, then no one can discover your book, buy your book, or read your book and find out what wonderful things you have to share with readers. Here are some ways you can improve your book visibility and some ways we can—and do—help.
What MSI Press Can Do
Book title page on our website. This provides content, links, keywords that will help your book pop up more often on Internet searches, as well as appear interesting to anyone “flipping through” our catalogue. For a greater effect, please
· Make sure that the information there is accurate and that all the links work. 
· Are all your awards, podcasts, book trailer, and reviews listed? 
· Is there a link to the Press Release? If you have more than one PR, is the one listed there the most current? 
If anything is missing, broken, or wrong, please send information and, where appropriate, links. 

Your book description on Amazon. That is critical. Please check it out:

· Make sure it includes your awards. 
· Make sure it includes everything on your back cover and more. 
· If you have received endorsements since publication that do not show up in Amazon reviews, please send them. There may be a way we can include them on your Amazon page. 
· Is the Look Inside working? Missing? All books should have a Look Inside.

Your book on Bookshop. This applies only to books published before 2024. We can put up biblets (Bookshop’s Look Inside equivalent) for books published in 2024 if authors wish, but the cost is high, does not give good return on investment, and would need to be funded by the author.

Your book on other websites. If your book is mentioned on other websites, please let us know. An example would be recommended books on websites in your genre or booklists on Amazon or elsewhere. You can do a Google search to find those sites; that is what we will have to do when we reach your book alphabetically. If you do it first, it will save us a lot of time!

Keywords. Getting keywords write is essential to your book’s discoverability. Here is how you can help:

· Check out the categories for your book on Amazon and elsewhere. Appropriate?
· Send us a list of up to 10 keywords that will help searchers find your book. We can use those especially for our social media posts as well as the book’s title page on our website. 
· Take a little time, if you can, and type into Google keywords that should bring up your book. Please send us the list of those that do not bring up your book but should. 

Your book in our monthly newsletter. We can include the jpeg of your book cover and links to your book on Amazon and in our webstore whenever there is something to share about your book with librarians, bookstores, and readers on our mailing list. Categories in our newsletter include: new releases, ARCs, exceptional book reviews by recognized reviewers, awards, Amazon top 100, and newly identified Blue Star books.

Your book on our social media posts. We automatically post the following; let us know when you have something for any of these categories.  
· new releases
· book excerpts
· meet the author (for new authors)
· the story behind the book (these are on Sundays, and we have been working through the book titles alphabetically and have now reached R; newer books will be scooped up on the next round
· book excerpts, posted near-daily, working our way alphabetically through the book titles
· book awards
· great book reviews
· author in the news (whenever you appear in the news or publish an article, let us know)
· publisher’s pride (once a week for four weeks, we publish information about book
· shared blog posts (put is on your mailing list, and we will share the posts that pop into our mailbox) – on Instagram, Twitter, Facebook, and our blog.

Author visibility. Author visibility increases book visibility considerably. As does author credibility. The more information available about an author, the more hits on the Internet one finds for an author, the higher the author’s “cred” with potential readers and book purchasers. We have multiple ways to build author visibility:

· Your bio page on our website. We really have no limit, so provide us with good content. Brevity is not your friend here. Instead, provide us with information about you that will produce good keywords for searches about you, your book, and your book’s topic. While you are at it, provide us with some good links; the more links, the better – it improves the SEO for you and your book.
· Our blog post series, “author in the news,” as noted above. Let us know what you are doing. Send us pictures. Not only can we put it into the blog (which also goes to Instagram, Twitter, and Facebook), but we might be able to put it into the website, especially if it is not perishable information.
· Your bio page on our website. Please review this and provide us with updated information, if any. Also, keep in mind that we can include up to 500 words as well as any number of links. We can include both internal links (to other pages on our website, e.g., your other books) and external links (to information about your book elsewhere). Longer bios = greater discoverability. More links = greater discoverability. Pursuant to this, you should include this same updated or additional information wherever you can: your Amazon author page, your website, any place else you have posted your bio.


What You Can Do
Maintain a social media presence. Regularity is more important than frequency. If once a month is all you can manage, then make it regular, such as the first Sunday of the month. Readers except to find posts on regular days. When they do not, they stop following. Aim for 50K followers, but starting with 50 followers is okay. It takes time to build, and only regular, interesting posts will do that. Don’t hype your book. Share information useful to readers and use your book for cred.
Develop a mailing list. This is one thing that authors most often fail to do. If something good happens to you or your book, how do you ensure that everyone who might care knows about it? You e-blast to your mailing list. Some publishers will not even consider publishing a book if an author does not have a mailing list of 12,000. And, equally important, keep the mailing list current! (See the document on Mailing Lists if you need suggestions.)
Maintain an author page on Amazon. This is perhaps the single most important thing you can do. The vast majority of books are sold on Amazon, and the majority of purchasers tend to check out the author’s profile.
Maintain a presence on Goodreads. This is an essential stopping point for many, many readers. Your book should be there, and you should try to have an active presence.
Paper the world with your press release. That is why we prepare one for you. And, if you need to change it to special opportunities, go ahead and do that. If you do not have the Word version, let us know; we will send it.
Think about a publicist. They generally are not cheap. They rarely, if ever, will make any guarantees. But they know how to get the word out. So, if the short run does not see a good ROI, the long-term might still be worth it.
Enlist friends to help get the word out. 
Contact local book clubs. Offer to answer questions and meet with members if they select your book for reading. MSI Press can even offer them a 40% discount (or more for large clubs). Give them some value-added, such as bookmarks that feature your book.
Go local. Local is important. National grows from local. International grows from national.
· Give local workshops. 
· Do readings and presentations at local libraries. Make sure your book is available at your local library. If your library will buy it, great. If your library will not or cannot buy it, donate a copy. 
· Sell copies of your book at county fairs; yes, that does work.
· Anytime something special happens to you or your book (e.g., an award), let the local media know; call them, contact them online, or fax a press release.


